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Tuesday, 12 August 2025 
 

Disney+ and Amazon Prime in New Zealand show powerful 
growth in viewership of Subscription TV services since pandemic 
New data from Roy Morgan shows over 3 million New Zealanders aged 14+ (3,094,000 people) now 
watch Subscription TV in an average four weeks – over two-thirds (70.4%) of all New Zealanders. 
This viewership represents an impressive increase of 214,000 (+7.4%) from four years ago during the 
middle of the COVID-19 pandemic when many New Zealanders turned to streaming services while 
enduring extended periods of lockdown in 2020-2021. 

Netflix remains the clear market leader and most popular service and now watched by 2,292,000 
people in an average four weeks, an increase of 97,000 (+4.4%) on four years ago. Netflix remains the 
only Subscription TV service to reach over half the population (52.2% of New Zealanders). 

Although Netflix retains top spot, the biggest improvers are newer streaming services from Disney+ 
(launched November 2019) and Amazon Prime Video (launched December 2016). 

Now 1,058,000 New Zealanders, up 342,000 (+47.6%) on four years ago, watch Disney+ in an 
average four weeks, and 835,000, up 522,000 (+166.3%) watch Amazon Prime Video. 

Traditional Pay TV service Sky – which includes Sky TV, the Neon streaming service, and Sky Sport 
Now streaming service – retains a wide viewership of 1,284,000 – enough for second place overall, but 
this is virtually unchanged from four years ago, and down by 8,000 (-0.6%) in a growing market overall. 

There are 701,000 New Zealanders now viewing one of multiple other services including Apple TV+, 
YouTube Premium, Google Play, Hayu, Tubi, Acorn TV, Crunchyroll, DAZN and NBA League Pass. 
Viewership of these services increased by an impressive 411,000 (+141.5%) over the last four years. 

This new pay television data has been obtained from the Roy Morgan Single Source survey, derived 
from in-depth interviews with over six thousand New Zealanders each year. 

Number of New Zealanders watching subscription television (SVOD/ Pay TV) 

 
Source: Roy Morgan Single Source New Zealand, July 2020 – June 2021, n=6,609. July 2024 – June 2025, n=6,233. 
Base: New Zealanders aged 14+. *All other SVOD/ Pay TV services - Acorn TV, Apple TV Plus, Crunchyroll, DAZN, 
Google Play, Hayu, NBA League Pass, Tubi & YouTube Premium. 
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Roy Morgan CEO Michele Levine says Disney+ and Amazon Prime Video have seen the most 
impressive growth in the Subscription TV market since the pandemic but still trail behind 
market leader Netflix and traditional Pay TV company Sky: 

“The latest data from Roy Morgan shows that well over 3 million New Zealanders (70.4% of the 
population) now watch Subscription TV in an average four weeks. This represents an increase 
of 213,000 (+7.4%) viewers from four years ago during the height of the COVID-19 pandemic. 

“The two standout services for growth over the last four years are Disney+ and Amazon Prime 
Video which are both up significantly since 2020-21. Disney+ is now attracting an audience of 
1,058,000 in an average four weeks, up 342,000 (+47.6%) since 2020-21, and Amazon Prime 
Video has a viewership of 835,000, an increase of 522,000 (+166.3%). 

“However, despite the growth for Disney+ and Amazon Prime Video, Netflix is the clear market 
leader in New Zealand with easily the largest audience – with over 50% of the population. 
Netflix is viewed by well over 2.2 million New Zealanders, up 97,000 (+4.4%) on four years ago. 

“The long-running broadcaster Sky, which was founded nearly 40 years ago in 1987, is also in a 
strong position. Sky includes under its banner Sky TV, the Sky Sport Now sports streaming 
service and the Neon streaming service. Across these different services Sky now attracts an 
audience of 1,284,000 viewers – around 30% of New Zealanders.” 

 
For comments or more information about Roy Morgan’s Subscription TV data please contact: 
Roy Morgan Enquiries 
Office:  +61 (3) 9224 5309 
askroymorgan@roymorgan.com 

 
Related research findings 
To access in-depth customer profiles of each pay television service, including Netflix, Sky TV incl. 
Neon and Lightbox, Disney Plus, Amazon Prime Video and others, view the Roy Morgan online store. 
 

About Roy Morgan 

Roy Morgan is the largest independent Australian research company, with offices in each state of 
Australia, as well as in the United States and the United Kingdom. A full-service research organisation 
specialising in omnibus and syndicated data, Roy Morgan has over 80 years’ experience in collecting 
objective, independent information on consumers. 
 

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on 
which it is based. Margin of error gives indications of the likely range within which estimates would be 
95% likely to fall, expressed as the number of percentage points above or below the actual estimate. 
Allowance for design effects (such as stratification and weighting) should be made as appropriate. 

Sample Size Percentage Estimate 
 40%-60% 25% or 75% 10% or 90% 5% or 95% 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 
20,000 ±0.7 ±0.6 ±0.4 ±0.3 
50,000 ±0.4 ±0.4 ±0.3 ±0.2 
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